
	
	



	My Orders
	LogowanieRegisterReset Password


	Publikuj i DystrybuujRozwiązania Wydawnicze
Rozwiązania Dystrybucyjne





	Dziedziny




	PublikacjeCzasopisma
Książki
Materiały konferencyjne





	Blog
	Kontakt

	Wyszukiwanie
	LogowanieZarejestruj sięZresetuj hasło



	Koszyk

	PolskiEnglish
Deutsch
Polski
Español
Français
Italiano








	Home

	
	Czasopisma
	
	Studia Universitatis Babes-Bolyai Oeconomica
	
	Tom 62 (2017): Zeszyt 3 (December 2017)



Otwarty dostęp


 

Understanding Success according to Crowdfunding Project’s Initiators
Susana Costa e Silva
Susana Costa e Silva

 oraz Ana Isabel Tavares Vieira
Ana Isabel Tavares Vieira

   | 19 sty 2018


Studia Universitatis Babes-Bolyai OeconomicaTom 62 (2017): Zeszyt 3 (December 2017)







O artykule
Poprzedni artykuł

Następny artykuł



	Abstrakt
	Referencje
	Autorzy
	Artykuły w tym zeszycie





Podgląd

PDF

Zacytuj



Udostępnij





Data publikacji: 19 sty 2018
Zakres stron: 83 - 100
DOI: https://doi.org/10.1515/subboec-2017-0015
Słowa kluczowe

crowdfunding, project owners, success, goals
© 2017 Susana Costa e Silva et al., published by De Gruyter Open
This work is licensed under the Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 License.


Over the past few years, a large number of projects related to entrepreneurship ideas have appeared daily in the media, due to the fact that they were sold as new solutions for companies or gave origin to new companies. These projects were mainly created by individuals who were students, unemployed persons or working people and, consequently, did not have a company of their own and, in most of the cases, also did not have the means to finance their idea. In some situations, the creation of a crowdfunding project presents itself as a convenient and riskless option for funding and this is frequently the reason why some project initiators decide to launch a campaign. The assessment of each campaign depends on the expectations of the project creator, who is in the best position to decide whether it was actually successful. Untangling how a project owner can assess the performance of its project is of major importance, namely when projects are launched by individuals who ultimately carry all the tasks involved in the initiative. This is a field of research within crowdfunding that remains, to the best of our knowledge, under researched. We propose a framework for the analysis of the success of these projects and we test it on six crowdfunding projects launched in Portugal. Our goal is to shed light to the factors that can be used by project creators in the assessment of the performance of their initiatives.
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