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This article explores Swedish Police Authority strategies on creating a sense of safety through social media. Previous research has generally focused on proximity policing, practices of informing citizens, proactive police work, crime reduction, surveillance, and preservation of trust and less on the digital creation of a sense of safety. The study consists of semistructured interviews with 20 police officers, media strategists, and communicators from the Swedish Police Authority in a region associated with high crime rates. The results of this national case study indicate that a social media–driven creation of a sense of safety depends on how the intertwined strategies of transmediality, presence, and transparency are communicatively handled. This article adds to the literature by demonstrating how the Swedish Police in Police Region South (PRS) use and understand social media to create a sense of safety.














	eISSN:
	2001-5119


	Langue:
	Anglais




	Périodicité:
	2 fois par an


	Sujets de la revue:
	Social Sciences, Communication Science, Mass Communication, Public and Political Communication


 RSS Feed de la revue





Sciendo fait partie de la société De Gruyter

	Publier & Distribuer
	Blog
	Career
	Contact

	Conditions
	Politique de confidentialité
	Politiques de cookies
	Politiques éditoriales et éthiques


	Mondial
	De Gruyter Poland Sp. z o.o.
 Bogumila Zuga 32a
 01-811 Warsaw, Poland



	États-Unis & Canada
	De Gruyter, Inc.
 121 High Street, 3rd Fl.
 Boston, MA 02120




info@sciendo.com+48 22 701 50 15




Droit d'auteur: © 2024 Sciendo






