
	
	



	My Orders
	Iniciar sesiónRegisterReset Password


	Publicar y DistribuirSoluciones de Publicación
Soluciones de Distribución





	Temas




	PublicacionesRevistas
Libros
Actas





	Blog
	Contacto

	Buscar
	Iniciar sesiónRegistrarseRestablecer contraseña



	Carrito

	EspañolEnglish
Deutsch
Polski
Español
Français
Italiano








	Home

	
	Revistas
	
	Nordicom Review
	
	Volumen 44 (2023): Edición 1 (January 2023)



Acceso abierto


 

“Malmö is not Sweden's Chicago”: Policing and the challenge of creating a sense of safety through social media strategies
Jens Sjöberg
Jens Sjöberg

, Peter Berglez
Peter Berglez

 y Renira Rampazzo Gambarato
Renira Rampazzo Gambarato

   | 16 feb 2023


Nordicom ReviewVolumen 44 (2023): Edición 1 (January 2023)







Acerca de este artículo
Artículo anterior

Artículo siguiente



	Resumen
	Artículo
	Figuras y tablas
	Referencias
	Autores
	Artículos en este número





Vista previa

PDF

Cite



Compartir





Publicado en línea: 16 feb 2023
Páginas: 44 - 64
DOI: https://doi.org/10.2478/nor-2023-0003
Palabras clave

police, social media, creating a sense of safety, organisational communication, strategic communication
© 2023 Jens Sjöberg et al., published by Sciendo
This work is licensed under the Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International License.




This article explores Swedish Police Authority strategies on creating a sense of safety through social media. Previous research has generally focused on proximity policing, practices of informing citizens, proactive police work, crime reduction, surveillance, and preservation of trust and less on the digital creation of a sense of safety. The study consists of semistructured interviews with 20 police officers, media strategists, and communicators from the Swedish Police Authority in a region associated with high crime rates. The results of this national case study indicate that a social media–driven creation of a sense of safety depends on how the intertwined strategies of transmediality, presence, and transparency are communicatively handled. This article adds to the literature by demonstrating how the Swedish Police in Police Region South (PRS) use and understand social media to create a sense of safety.
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