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This article analyses how people use social media to make sense of climate change, exploring climate issues as part of everyday communication in media-saturated societies. Building on prominent themes in the environmental communication literature on social media, such as mobilisation and polarisation, we respond to calls for more qualitative and interpretative analysis. Our study therefore asks how people use social media in everyday life to make sense of climate issues, and it expands on previous findings in the field through a qualitative typology of everyday social media use. The empirical data stems from in-depth interviews with Norwegians who are engaged in climate issues, with informants ranging from activists to declared sceptics, although we find widespread ambivalence across group positions. Our findings contribute to disentangling contradictory findings in the field through a discussion of how climate change is part of everyday communication.













	eISSN:
	2001-5119


	Idioma:
	Inglés




	Calendario de la edición:
	2 veces al año


	Temas de la revista:
	Social Sciences, Communication Science, Mass Communication, Public and Political Communication


 RSS Feed de revista





Sciendo forma parte de la Sociedad De Gruyter

	Publicar y Distribuir
	Blog
	Career
	Contacto

	Condiciones
	Privacidad
	Política de cookies
	Política editorial y ética


	Mundial
	De Gruyter Poland Sp. z o.o.
 Bogumila Zuga 32a
 01-811 Warsaw, Poland



	EE. UU. & Canadá
	De Gruyter, Inc.
 121 High Street, 3rd Fl.
 Boston, MA 02120




info@sciendo.com+48 22 701 50 15




Derechos de autor: © 2024 Sciendo






