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This exploratory study aims to identify which linguistic and typological features commonly associated with clickbait in online news headlines are indicative of clickbait in YouTube video titles. A comparative corpus analysis is conducted to compare YouTube video titles commonly associated with clickbait to titles not associated with clickbait. Results indicate that a majority of the typological and linguistic features associated with clickbait in online news headlines are found to be indicative of clickbait in YouTube video titles. However, the role which each of the features plays seems to differ to that of online news. The findings contribute to the understanding of clickbait in non-news contexts from a linguistics perspective, an area which has been relatively unexplored in the current literature.












	eISSN:
	2450-7563


	Language:
	English




	Publication timeframe:
	2 times per year


	Journal Subjects:
	Cultural Studies, Media Studies, Media Theory, Genres and Media in Cultural Studies, Digital Media and Communication, Topics in Cultural Studies, Media, Social Sciences, Communication Science, Mass Communication


 Journal RSS Feed





Sciendo is a De Gruyter company

	Publish & Distribute
	Blog
	Career
	Contact

	Terms
	Privacy
	Cookie Policy
	Publishing and Ethical Policies


	Worldwide
	De Gruyter Poland Sp. z o.o.
 Bogumila Zuga 32a
 01-811 Warsaw, Poland



	US & Canada
	De Gruyter, Inc.
 121 High Street, 3rd Fl.
 Boston, MA 02120




info@sciendo.com+48 22 701 50 15




Copyright: © 2024 Sciendo






