
	
	



	My Orders
	LoginRegisterReset Password


	Publish & DistributePublishing Solutions
Distribution Solutions





	Subjects




	PublicationsJournals
Books
Proceedings





	Blog
	Contact

	Search
	LoginRegisterReset Password



	Cart

	EnglishEnglish
Deutsch
Polski
Español
Français
Italiano








	Home

	
	Journals
	
	Sustainable Multilingualism
	
	Volume 11 (2017): Issue 1 (November 2017)



Open Access


 

The EU English Terms Including the Word Market and Their French and Lithuanian Equivalents
Oksana Smirnova
Oksana Smirnova

 and Sigita Rackevičienė
Sigita Rackevičienė

   | Dec 13, 2017


Sustainable MultilingualismVolume 11 (2017): Issue 1 (November 2017)







About this article
Previous Article

Next Article



	Abstract
	References
	Authors
	Articles in this Issue





Preview

PDF

Cite



Share





Published Online: Dec 13, 2017
Page range: 179 - 193
DOI: https://doi.org/10.1515/sm-2017-0018
Keywords

the EU’s terminology database IATE, economic terms, contrastive analysis, semantics, formal structure, term synonymy
© 2017
This work is licensed under the Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 License.


 Translation of terminology is an essential factor and often a challenging task in the translation of legal acts. Various databases are available to facilitate the translation process and ensure its quality. The main inter-institutional terminology database of the European Union is IATE (“Inter Active Terminology for Europe”). The aim of the paper is to conduct a contrastive analysis of a group of English, French and Lithuanian economic terms based on the information provided in IATE. The object chosen for the research is the English, Lithuanian and French multi-word terms including the word market. In total, 266 terms were collected from IATE: 90 English terms and their equivalents in French and Lithuanian. The paper presents a classification of the terms into semantic categories according to various aspects of markets (object of the market, place of the market, duration of the market availability, degree and nature of competition among the market participants, production stage of the items offered in the market, etc.), compares the formal structure of the English terms and their French and Lithuanian equivalents and reveals the tendencies of term formation in the investigated languages. Finally, the paper discusses the problem of synonymy of the terms and the data provided in the term entries of IATE.
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